\'q/‘d’.“ﬁ:;;;'%g“l"‘}é)‘rl‘

it N
70 0 33y gole -9 9l e i@ }
8 2

s/

=

oo B by 5 oluilidl 5o Jbazd bk 2l 58 (G (Gb5l5k S ke Sl

‘Uf: 4.4_”«‘6)'-\.:.:-‘ Loses Jl=
J;lqu:..a}._uc,.cb)déwhﬁ‘dx«bj W}S} slzzsl ALJAS)L_;.JD‘
s>

a8 BT 5 S asdllan cpl 53 das e B e SLoBL sl 5 Jlaws SLobb side 3151 (6 guslin )y Ko G ol
3litel Sladst 5 Y s g3 5 1 Wl bas s 5 40l e saly cO g5 Ale (e sl (Sla sy Sl ok eslinl
Sl e 53l ol e ks (6,803 53 lp53 5 4 b S LUl oldlrr ey il U3 )las LY pame el ot
o WSS 4 T Dl 5 ot Ay (5o Pl (asl (SlacplaS  plorl oSt O by G2 b 5l Jlams
Al s 5L S e LB s 5 gl (Sl i 65 30555k S8 S aa S Uapaa b oS das el O
w0 Sl Ly bl enyls Coanl Ly 83 28T GlaplaS 5 Jows Olblis 5 (10 55 o bl o 8148 das o OLES Laaily
23 VL ey S8l 5 Sy (o b (Sl lanl gy ol Lol S8 o 53 Sl AL s 0 e
L;l.a;;&-ij._;)'ASJLiS\Sl wgy ey 4S8 s 45:;}4.3‘(\45]& bl 3l e:Lé.:.wU:JS\._,ijsjarLb:HS.uS@ ..L:SEJ.:ASJLA)'L»@

)03 (6oL Gl el Wiy Jl= 55 g Jliess

(S an 16 i Jalas e b3l tarle eSSl s Ll S g 1SS Silonls

Analyzing the Effectiveness of Traditional Marketing versus Digital Marketing
Khal Mohammad Ahmadzai'*, Elaha Barna!
'Department of Agricultureal Economics and Extension, Agriculture Faculty, Kabul University

*Corresponding Author Email: kh_ahmadzai25@yahoo.com

Abstract

This study provides a comparative analysis of the effectiveness of digital marketing versus traditional marketing.
This review study is based on previous research and existing literature. Traditional marketing methods such as
television, radio, newspapers, and billboards have long been used to promote products and services; however,
they often involve high costs, limited geographic reach, one-way communication, and difficulties in measuring
results. In contrast, digital marketing, through tools such as social media, email campaigns, search engine optimi-
zation (SEQO), and online advertising, enables businesses to achieve cost efficiency, precise targeting, real-time
feedback, personalization, and measurable outcomes. The findings suggest that while traditional marketing re-
mains relevant for certain local audiences and brand awareness campaigns, the global trend is shifting rapidly
toward digital marketing due to its greater flexibility, broader reach, and higher return on investment (ROI). This
transition highlights the importance of adopting integrated marketing strategies that combine the strengths of both
approaches, especially in developing countries where digital infrastructure is still growing.

Keywords: Customer Engagement; Digital Marketing; Effectiveness; Targeting; ROI; Traditional Marketing.
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